Dancing Goat Coffee — Visual Identity Guidelines (v2)

Dancing Goat Coffee — Visual Identity
Guidelines

d paddl d4,9¢)l LJ> - Bilingual edition EN / AR - Version 2

Unofficial guide prepared to support a campaign pitch. Based on the supplied logo artwork
and the public website (dancinggoat.coffee). Anything marked Suggested is a
recommendation, not a confirmed brand specification.

aic sl olell gégally did rall jleidd] lilo e sirog sila> o 48 0f2) $20 nanw ) sl S
T ribo? powgo [ Suggested» dolle)l Ulo  po 62nizo déolso juds drogi gb.

01-Identity at a glance | a;g¢)l Ll dnle 6 4las

Dancing Goat Coffee uses a confident, minimal identity built around a distinctive abstract
mark and a clear wordmark: strong contrast, generous space and simple geometry.

0l o iioly S leing juoo S22 o, itsieglls ddoludl Gle (1855 wo mirmils a9 doisi

Brand character: Minimal - Bold - Contemporary - Approachable

02-Symbol and legend (to confirm) | (oS W) s > 3JaJ.uUI g jo ]l

The brand name and the website point to the legend of the dancing goats and the
discovery of coffee. The home page carries the banner «<Embrace The Legend!» and sells a
collectible «Mini Belly Dancing Goat» art toy. The official meaning of the abstract mark is
not stated in the supplied files, so confirm it with the brand before describing it.

s Lgxd dpmni )| amanall .66ga)l C3LiniSlg dadl I e lall & elaml J] lg28g0g doMsdl punl sy
«Embrace The Legend!» giiog Art Toy w9 59530 juf ol (o | izoll .aas| Il elol)
a> i Jub doMa)l go aio 35T 1w laloll.

o Refertoitasthe symbol. Never redraw it as a literal goat illustration.

o a9,> jilo domw S a2 Y .o I anlS pasiwl.
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03-Logo system | il o Uz
The package includes a primary horizontal lockup, a standalone symbol and a white

wordmark treatment on black. Use the supplied artwork as-is; do not redraw or distort it.

paziwl 51w asils e eIl o slay axuuiy Moo [Fo 9 Gawlul Gas] 5l ol o
b oS aloll wlalall,

Version [ asuadl Use [ plazxiw)I

Primary horizontal lockup  Menus, stationery, signage, formal communication
drom Jl wYlaiVlg wlivsWly wle gidnallg o5lgall

Standalone symbol Compact spaces, avatars, stamps, small formats -
elizUls wllusdl g0 83933all > Lol

White wordmark on black  Dark backgrounds, video end cards - aS1aJ| « bl
el aylg ainlivg

Minimum size (Suggested, to confirm): primary lockup 120 px wide on screen (about 30
mm in print); symbol 24 px (about 8 mm). Below that, use the symbol alone.

(L gulao po 30 WJlg>) anvlidl (e Lo e JauSs 120 GasUl el | :(zisio) padd crisUl axdl
0359 ol paziawl U3 o 31 .00 8 WJls>) JuwSs 24 0 )l

04 -Logo handling | ,lsud| ploxiw] 2198

Clear space: leave an empty margin on all sides equal to the height of the letter D in the
wordmark, and increase it whenever possible.

0,5 £l | solus lezll JS oo 48,15 a>bao I il taioll as Lunadl D oSol LolS las g i L.

DO - Jssl DON'T * iz

Use approved artwork - e lalall oxsiw Stretch or rotate « 921l ol 3301l

6 2aizall

Keep proportions « cuwill sl lasl> Recolor parts of the logo - Lzl olgdl juss
A

Maintain strong contrast - ;uls le Lasl> Add shadows or outlines * 592> si JWs aslo]

cols
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DO - J=sl

Choose calm, uncluttered backgrounds - ,i>|
il wlhals

Keep it static, fade in or out only -, Ll @i
lnis (o5 slex] gl lgho] go L

DON'T  cui=i

Place on busy imagery * ;g0 999 aziog

do>) jo

Rotate, spin or distort the symbol in motion -
seuall (59 agigini 5l jo I ugs

Arabic and bilingual layouts (Suggested): keep the logo in its original Latin form. Do not
create an Arabic version of the logo. Place Arabic text on the same grid and keep clear

space unchanged.

sy a3 guai Vg aaboll ansWl aitway )l 3ol (g isie) aslll anilisg ausyall & losasail]
aioUl &> buall ol blaxll go aSuinl] uss e vl paidl gio .ais.

05 - Color palette | olgJUl 4>

The supplied logo artwork is monochrome. Black and white are the only confirmed core
brand colors. A neutral gray and a warm off-white are suggested for supporting layouts.

Sols 1o $olo, Tuiile 01350l Olawlwll Hlsll Lad GanUls 36wl (sl 3151 58 40l leidl

625 buod | wlowouaill es9ls el

Color - gl HEX
Black - >gul #000000
White - jayl #FFFFFF

Warm off-white - ¢dls cuyls 99l #F2FIED

Stone gray : s_,=> solo #77746E

Status - aJ I
Core - uwbwl
Core + cuwluwl
Suggested : ¢ b0

Suggested * ¢_ido

Suggested balance: 70% white [ off-white, 25% black, 5% gray. A starting point, not a rule.

dol 3] 82218 cumalg alay dlaii . solo, 75 gl 725 wenly gl [ anl 770 ixise o les.

Two clarifications:

1. The website's theme color reads #111111. Confirm with the brand which black is official

before print or final artwork.
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2. Product colors (matcha green, coffee brown) appear in photography because the
products are those colors. They are not brand colors, so do not use them for
backgrounds, type or graphic elements.

olilasa:

1. wlgdl puosaill L8 rnisoll ob sgul 5T aoMall o aST 1N pgnigo b asill O5)-

2. 0l ) (o .0sll g giiall OU sgmaill (28 glai (89gill iy Liwilall juazl) wlniiall oo
axSu8 | uolisdl ol bglazl of wlalsll b lgossin Yo véygn.

06 - Typography | bbglaxll

No font files or official specifications were included. The lettering in the logo is part of the
artwork and must never be recreated with a substitute font. On the website, headlines
appear as bold uppercase sans serif.

o, L@-"'LS-)L*" yS ‘-"‘-“-” Jazll ULl S Jl"-“““ g )> .duoany uLwlg.o 3i LToSJa: o laloll il PJ
6 uS I9,79 yau s cuw jilw laxy selai g8goll uglic ..

Suggested options * a> iso wl, >
English  Inter, Helvetica Neue, Arial

gy yoll IBM Plex Sans Arabic, Noto Sans Arabic, Noto Kufi
Arabic

e Headlines - ;ugliall: short (2 to 5 words), bold, uppercase in English. aailgg 6 uaé
) )£ 9.

« Body copy - yeull: regular weight, comfortable line spacing, readability first. sole ¢ jg
axy o ul.él.mpg.

07 - Graphic language | dso g JI axll

Let the symbol do the distinctive work. Support it with strong alignment, simple grids,
generous margins and a limited number of graphic elements. Avoid decorative clutter.

338 g g Ginolodg dlapmy o Suivg dind> 813 ro anssly jrooll s puadl paisll v ol Jozl
_).aol.ut” 0 D92Ro0.

1. One clear focal point per layout. * ououai JS (8 82>lg 1S 5 alasi.
2. Align text and logo to a consistent grid. - au b aSui e luidly aill 815w,
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3. Use contrast, not decoration, to create hierarchy. - Juudwil gival 49,5 1Y Ll paxiwl.

4. Keep margins generous around the logo. - ) leid| Jg> arwly Siuolgd.

5. Social posts: keep the top third calm so the headline sits on a quiet area. * &l ginio 9

Olgin)l agle iy by solall el 3ol Jlusogandl.

08 - Photography direction | (xa>) jguaill olxl

Photography should feel tactile, calm and real: close-ups of product and craft, soft
directional light, natural materials, and honest everyday moments.

Slols izl docl sclio] 149 ,xlg mitell a8 wlail (Gaa>g Bolag lgale 055y O cazy _sguaill

DO - Jssl

Macro textures: beans, matcha powder,
crema, steam - Lisladlg o) 9,5l ol iwnss
Sl ey Sy

Matte black, off-white and natural wood or
stone surfaces - el 9olg axilao £l plowwl

Small human gestures: an exhale, a head-
bob, hands holding a cup * asluws| w8 >

GsS wai 2l il &5 a9 16 o
Real product packaging, shown accurately -
G190 JSuiw apapa =] miiel| wlgus

Seasonal hints kept subtle (a calendar page,
warm light) + aayes dsawgo wl,li]

DON'T - cuxi

Stock-photo smiles and staged toasts -
alsiao uUajJs .fJ_g.'i.w Lo b |

Heavy filters, neon or saturated color
grading - axs olgll ol aluai sMs

Large theatrical dance moves - jas, w5 ,>

Invented packaging, logos or text generated
by Al JL 8:Js0 Loguai ol wlbezs) ol wlgic Al

Holiday symbols and decorations - ai_jg jgo

Al-generated imagery (Suggested): use real product photos as references, add the logo
and all text afterwards in a design tool, and disclose that the visuals are Al-generated

when presenting them.

L oxdgall ,guall Al (zis0): Loguailly il oS g &2l saS asinaxll wlxiiall g0 paziwl
L 890 yeuall Ol 7bg99 «prouai goliy 8 B> Al lgio & aic.
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09- Voice and tone | (3,0>) woall 6

Observed on the website: short, direct headlines, an exclamation mark, quality and craft,
and a playful nod to the legend. Examples: «Freshly Roasted, Perfectly Crafted!»,
«Embrace The Legend!», «<Pure matchal».

ug.ﬂ.l 6)'.0.'93 :5\."9)2“3 6.)3.7_J| uJ.;).LS)J (AR dode 46).13)[:_;03 6)+¢2§ L)"SL‘-; &93.0.” uJ.; .)3.;0)@“
OJSJG.MJUIS_RJ

DO - Jssl DON'T - iz

2to5words,oneidea- 8,599 oS5 W2 o  Long, flowery lines - ddoin aiglo Jo>

6.).7'3

Confident and playful - ©g=lg &ilg Generic comfort language («magic», «cozy
moments») - daole s 95 az

Egyptian conversational Arabic for social Stiff formal Arabic in ads : (8 820> (xuas

English headlines, Arabic supporting line - Mixing two languages inside one sentence -

3lwo e Hlawg s jul=i] (pYoun 62> lgll ozl (w8 (pisd lal>

Proposed campaign line: Take a Dance Break. - jas)lg ...cl_u 25 i pitedl (siMe Ul ol

10 - Brand applications | a;g¢)l wlaulai

The examples below are recommended applications, not supplied production artwork.

aslol aur ] o lasaas comls a5 it o il adlll aliaUl

Touchpoint - JlasVl alas; Guidance * ax>gill

Coffee cup - oSl Black mark on white, or white mark on black.
Takeaway bag + juuSJI Primary lockup with generous clear space.
Menu + aoslall Readable product names, uncluttered layout.
Stationery - wle gulaoll Horizontal logo for formal touchpoints.

Social avatar - olw=ll 6,90 Standalone symbol.
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Touchpoint - JLaiV¥| alas; Guidance * ay>gill

Sighage - w oWl Contrast and distance legibility first.

Social post + Jluiguw ) guinio 4:5, calm top third, logo in a corner on the grid.

Story [Reel J,, [ s giw 9:16, keep key content clear of the top and bottom
Ul areas.

Video end card - ¢;ouell g auvliu White wordmark on black, static, tagline and call to
action.

11- Digital use and checklist | as>| yo)l dailég ad JI plazxiw)l

Keep the identity recognizable at small sizes. Use the symbol when the full wordmark
becomes difficult to read. Maintain high contrast and avoid placing text over detailed
photography.
131> g« JolSII Ll 851,85 casuay Losis ol paxiawl .6 usall plzsUl 8 as9¢)l Ti09 sl Lasl>
Jrolaidl 8 i 500 959 paill gios caizig (bl Lle.
Before publishing - juuidl Jud

Correct logo file selected - puxall i calo [ Lis| o5

Proportions and orientation preserved : olxiVlg conid| e blaxll o5

Clear space maintained - aisUl a>luall (e blaxll pi

Contrast is sufficient - L85y guiols oLl

Supporting colors used consistently + asuwio &bl Q|3JU|

Arabic and English are both readable  yl=xoly s jud=xiUlg =l HLaill

No logo or text generated by Al - Jb aJgo Lmi ol ,leiv 329, Y Al

Facts (branches, prices, products) checked against the website - lewUlg g9 a)1) g5l
&8g0ll go asyUnin (wlxiiallg

12 - Asset note and open items | 4> gias d9isg J_g.»ai.” ala> Mo

The source package contains raster assets only. For professional production, request
from the brand owner:

oMl o o calbol (9LusYl gl Laas aulnai wlole Ll do ] g
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1. Vector master files (SVG, EPS or Al) and transparent PNG exports * wlalog dg=io wlals
PNG asla

2. Official black value (#000000 or #111111) * & xaizall 5gmwll dasd

3. Confirmed typefaces and color specifications - 6 xoizoll Q|9JU|9 bglaxll

4. The official meaning of the symbol - jo U (somw JI (sizoll

5. Minimum logo size and Arabic lockup policy - jadl go ) leid] awluwg px=l) wioUl sl

w2l
6. Approved product and lifestyle photo library * & xeized| Liliw oMl wlxiio] g0 auiSo

What changed in Version 2 | aull asuwid| 8 3% b

» Fixed layout problems: invisible cover title, overlapping cover and first page, reversed
Arabic lines, broken Arabic punctuation and font names. - zl>Ul JSliwo zMol.

o Added: symbol and legend note, minimum size, Arabic and motion rules, black-value
note, product-color rule. - miioll lgllg >9MUI3 aS xllg uslly pxlly ol wlasYe aslol.
» Added two new sections: Photography direction and Voice and tone. - : roums aslo]

u_g.ao.” 6 )9 )JSJG.LJI olJ_U'l.
» Added campaign touchpoints and a stricter pre-publish checklist. - Jlail blai aslo]
&>l a2z 0 dosldg alaxll.
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